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Introduction

BI360 is the first full Business Intelligence (BI) suite that combines the
familiarity and flexibility of Microsoft Excel with real time ERP access as
well as a powerful Data Warehouse (Microsoft SQL Server) to gather all of
the organization’s important information in a single, easy-to-manage
database. End users have anytime, anywhere access from Excel, a modern
Web Portal and Mobile Apps.

The features that differentiate BI360 the most from other BI applications
are:

1. Third generation Excel add-in for simple or complex reporting and
budgeting template design.
2. Modern Excel, Web and Mobile end-user front-ends for easy access to
information and powerful collaboration.
. Pre-Configured and extensible “smart” data warehouse.
4. Deployed as individual modules or as a single, comprehensive BI
Suite with a single security model and deployment.

W

Architecture Overview

Below you can see a simplified architecture with all the BI360 modules. The
Reporting, Planning and Dashboard modules can both run live on a number

PLANNING

DATA
WAREHOUSE

Other Data
Sources

of different ERP systems as well as off the BI360 Data Warehouse.
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Note: For more detailed information about BI360, please email info@solverusa.com and
request the document: “BI360 White Paper — Overview of the BI360 Suite.”

DSTO1 - Benchmarking Dashboard

This dashboard example compares key financials between your own
company and selected public distribution companies. It shows the capability
of using the BI360 Data Warehouse to load data from external data sources
and then, to design dashboards with the BI360 Dashboard module for user-
friendly graphical analysis, in this case used for benchmarking.

Choose Year
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(%) Revenue Growth (%) Revenue Growth (%) Revenue Growth (%)
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similar companies as well as the
I Industry Average.
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DSTO02 - Executive Dashboard

This is an example of a distribution dashboard for executives. It shows the
use of the BI360 Data Warehouse to combine numerous important data
sources and, on a single dashboard, present whatever a company
determines as the most essential information to an executive. In this sample
dashboard, the following information is included:

e Actual vs Budgeted Revenues - Monthly

e Actual vs Budgeted Revenues - Twelve month trend
e Gross Margin - Twelve month trend

e Inventory turnover rate by distribution center

e Top Customers with drill down to Items

e Top Products (Items) with drill down to Customers
e Top Suppliers

Choose FYYear

@360 Executive Dashboard - Distribution Company
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DSTO03 - Product Sales Dashboard

This dashboard example focuses on Sales from a Product standpoint. The
following information is included:

e Sales by Item (product) - this table is also a selector to filter other
charts in the dashboard

e Actual vs Budgeted Item Sales - Twelve month trend

e Top 5 Items by Gross Margin

e Gross Margin - Twelve month trend

e Top Items by Gross Margin — with drill down to Customer

e Top Items by Sales - with drill down to Customer

@360 Product Sales Dashboard i;;l::ewar -

Product Sales (click to select) Top 5 Gross Margin Products Top Products by $ Gross Margin (drill to Customer)
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DST04 - Sales Manager Dashboard

This dashboard example focuses on sales performance from a sales manager
standpoint. The Sales Manager table in the top left corner can also be used
as a filter and when a person is selected from the list, several of the other
components in the dashboard will then automatically filter on that person.
The following information is included:

e Sales by Sales Manager - this table is also a selector to filter other
charts in the dashboard

e Sales by Customer - ranked high to low

e Actual vs Budgeted sales — Twelve month trend

e Gross Margin - Twelve month trend

e Gross Margin — by top 5 customers

e Accounts Receivable - by customers with highest AR Aging

e Sales by Sales Manager - with drill down to Customer

e Sales by top products - with drill to Customer

@360 Sales Manager Dashboard

Sales Manager - Ranked (click to select) Revenue Trend Gross Margin by Top 5 Customers (drill to Product) Sales by Sales Manager (drill to Customer-> Produ
[sales Representative] sales - Actual] | I ssles - Actust [ sales - Budget W aron Fitz Elctrica Bug Eaer
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Customers - Ranked

|Cus|nmer| Description Sales - Actu

MAHLEODDT Mahler State Universi 56,091,962,
NORTHO00Z Northern ospital §5,912,506/
SSPRO00OT 5 &5 Properties $5,688,885
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AARONOOD1  Aaron Fitz Electrical $5,337,172, TS e B P
A0\ ¥ T
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DSTO5 - Customer Sales Dashboard

This dashboard example focuses on sales from a customer standpoint. The
Customer sales table in the top left corner can also be used as a filter, and
when a customer is selected from the list, several of the other components
in the dashboard will then automatically filter on that company. The
following information is included:

e Sales by Customer - This table is also a selector to filter other charts
in the dashboard

e Sales by Product (Item) - ranked high to low

e Actual vs Budgeted sales — Twelve month trend

e Gross Margin - Twelve month trend

e Top Customers by Gross Margin - ranked, with drill to Product

e Top Customers - by $ Sales, ranked, with drill to Product

e AR Aging by Customer - ranked

@360 Customer Sales Dashboard
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DST06 — Customer Rating Dashboard

This dashboard example focuses on customers and ranks them based on 6
various criteria, included a combined rating of all the criteria. The purpose of
this customer rating is to give sales and customer service teams a powerful
decision-making tool to decide on service levels, whether to keep customers
or not, which customers are most valuable, etc.

Both the Customer charts on the left in the dashboard can also be used as a
filter and when a customer is selected from the list, the five charts on the
right side of the dashboard will then automatically filter on that company.
The following information is included:

e Top 20 Customers based on a combined, weighted rating - this table is
also a selector to filter other charts in the dashboard

e Bottom 20 Customers based on a combined, weighted rating - this
table is also a selector to filter other charts in the dashboard

e Customer Detail - lists metrics like Payment terms, Sales Rep, City,
Distance from Distribution Center to the Customer

e Customer purchase amount - Twelve month trend

e Customer AR Aging - Twelve month trend

e Customer Gross Margin — Twelve month trend

e Customer Orders per Month - Twelve month trend

Note: Total score used in ranking is the weighted Choose Period Choose Description

average of Purchases, AR Margin, etc. @360 Customer Rat”"lg Dashboard
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DSTO7 - Distribution Center Dashboard- Inventory Item

Comparison

This dashboard example focuses on Key Performance Indicators (KPIs) for
Inventory Items (products) in Distribution Centers. Period and Distribution
can be chosen in the filters in the top right corner. Distribution center can
also be selected in the table on the right side of the dashboard and will filter
all the charts when selected.

The following KPI information is included in this example:

e Back Order Rate (%)- ranked by Item

e Inventory Value ($) - ranked by Item

e Quantity on Hand - ranked by Item

e Inventory Carrying Cost (%) - ranked by Item
e Order Cycle Time (hours) - ranked by Item

e Rate of Return (%) - ranked by Item

e Inventory to Sales Ratio - ranked by Item

e Order Picking Accuracy (%) - ranked by Item
e Inventory Turnover Rate - ranked by Item

e Perfect Order Rate(%) - ranked by Item

e Sell Through Rate (%) - ranked by Item

Choose Distribution Center  Choose Period

@360 Distribution Center Dashboard - Iltem Comparison 201508
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DSTO8 — Distribution Center Dashboard- Location

Comparison

This dashboard example focuses on comparing different distribution centers
based on Key Performance Indicators (KPIs) for Inventory Items (products)
they are carrying. Period and Item can be chosen in the filters in the top
right corner. Items can also be selected in the table on the right side of the
dashboard and will filter all the charts when selected.

The following KPI information is included in this example:

e Back Order Rate (%)- ranked by Distribution Center

e Inventory Value ($) - ranked by Distribution Center

e Quantity on Hand - ranked by Distribution Center

e Inventory Carrying Cost (%) - ranked by Distribution Center
e Order Cycle Time (hours) - ranked by Distribution Center

e Rate of Return (%) - ranked by Distribution Center

e Inventory to Sales Ratio - ranked by Distribution Center

e Order Picking Accuracy (%) - ranked by Distribution Center
e Inventory Turnover Rate - ranked by Distribution Center

e Perfect Order Rate(%) - ranked by Distribution Center

e Sell Through Rate (%) - ranked by Distribution Center

Choose Period Choose lem

@360 Distribution Center Dashboard - Location Comparison

Back Order Rate (%) Inventory Carrying Cost (%) Inventory to Sales Ratio Inventory Turnover Rate Inventory Item (click to select)
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DSTO9 - Distribution Center Dashboard — Trend Analysis

This dashboard example provides trend analysis for selected Distribution
Centers and Inventory Items based on a number of popular Key
Performance Indicators (KPIs). Period, Distribution Center and Item can be
chosen in the filters in the top right corner. Distribution Center and Item can
also easily be selected in the two tables on the left side of the dashboard
and will filter all the charts when selected.

The following KPI information is included in this example:

e Back Order Rate (%)- Twelve month trend

e Inventory Value ($) - twelve month trend

e Quantity on Hand - twelve month trend

e Inventory Carrying Cost (%) - twelve month trend
e Order Cycle Time (hours) - twelve month trend

e Rate of Return (%) - twelve month trend

e Inventory to Sales Ratio - twelve month trend

e Order Picking Accuracy (%) - twelve month trend
e Inventory Turnover Rate - twelve month trend

e Perfect Order Rate(%) - twelve month trend

e Sell Through Rate (%) - twelve month trend

Distribution Center (click to select) Item (click to select) o . .
[ Distribution Center| Description| State] [1tem se[ Description [ PraductType @360 Distribution Center - Trend Analysis
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DST10 - Supplier Metrics Dashboard

This dashboard example focuses on Suppliers and a number of related Key
Performance Indicators (KPIs). Period, Item and Supplier can be chosen in

the filters in the top right corner. Supplier and Item can also easily be

selected in the two tables on the left side of the dashboard and will filter all

the charts when selected.

The following reports and KPI information are included in this example:

e Supplier report - Incl. brand manager, defect allowance, margin (%)

and Terms (days)
e Item report - Incl. Product Type, Supplier, etc.
e Cost per Drop ($) - Twelve month trend
e Production Time (hours) - Twelve month trend
e Back Order Rate (%) - Twelve month trend
e Perfect Order Rate(%) - Twelve month trend
e Length of Transit (hours) — Twelve month trend
e Purchase Trend ($) - Twelve month trend
e Top Items - Twelve month trend
e Top Suppliers — Twelve month trend

@360 S lier Metrics Dashboard Choose Year Choose Item Choose Supplier
Upp ler Metrics Das oar

2015 Q| |10 Q| ['00120° Q

Item (click to select) Top Items
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DST11 - Supplier Rating Dashboard

This dashboard example focuses on Suppliers and ranks them based on 4
different criteria. The purpose of this supplier rating is to give purchase
managers and QA (quality assurance) teams a powerful decision-making tool
to help negotiate supplier terms, whether to keep certain suppliers or not,
which supplier partnerships are most valuable, etc.

The following information is included in the example:

e Top 5 Suppliers - ranked by Least Complaints, drill to Items

e Defects and Late Deliveries — Twelve month trend

e Bottom 5 Suppliers - ranked by Most Complaints, drill to Items
e Suppliers - ranked by $ Spend (purchases from Suppliers)

e Defects by Product (Item) - ranked by Item, drill to Supplier

e Complaints by Category - drill to Item

@360 Supplier Rating Dashboard [;;;nw;e‘(ear -

Top 5 Suppliers -Least Complaints (drill to [tem) Bottom 5 Suppliers -Most Complaints (drill to [tem) Defects by Product (drill to Supplier)
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DST12 - Transportation Dashboard - Carrier Comparison

This dashboard example focuses on comparing different Transportation
Carriers based on 6 different logistics Key Performance Indicators (KPIs).
Period and Distribution Center can be chosen in the filters in the top right
corner.

The following KPI information is included in this example:

e Average Revenue per Hour ($)- ranked by Carrier

e Claims as a Percent of Freight Cost (%) - ranked by Carrier

e Revenue per Mile ($) - ranked by Carrier

e Freight Cost as a Percent pf Net Sales (%) - ranked by Carrier
e Percent On-Time Pickups (%) - ranked by Carrier

e Freight Cost per Unit Shipped ($) - ranked by Carrier

Chogse Period Choose Distribution Center

@360 Transportation Dashboard- Carrier Comparison Analysis
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DST13 - Transportation Dashboard - Carrier Trend

This dashboard example provides trend analysis for selected Transportation
Carriers based on a number of popular Key Performance Indicators (KPIs).
Distribution Center, Carrier and Period can be chosen in the filters in the top
right corner. Carrier can also easily be selected in the table on the right side
of the dashboard and will filter all the charts when selected.

The following KPI information is included in this example:

e Transit Time (hours)- Twelve month trend

e Average Revenue per Mile ($) - Twelve month trend

e Truck Turnaround Time (hours — Twelve month trend

e Average Revenue per Hour (%) - Carrier Comparison

e Percent Truckload Capacity Utilized (%) - Twelve month trend

Choose Distribution Center  Choose Carrier Choose Period

@360 Transportation Dashboard - Carrier Trend Analysis

Average Revenue per Mile Average Revenue per Hour
‘ S 0%

— o~

Global Shipping
Joe's Trucks

1 Lofty Trueking
Moble and Sons
Quality Shipoers

Sisters that Ship 1 I sing Huang Corp

Sisters that Ship

Global Shipping

Containers on Wheels

Sing Huang Corp T T —

N 1 ] ) sl 0 W 2
Lofty Trucking o g g8 o o o o o g o e e

Truek Turnaround Time (Hours) Percent Truckload Capacity Utilized
N 500
8400
5300
82.00-
81.00-
000
79,00
7800
T77.00-
76.00-

c o 7500
S 5 1 0 g o AT 5 st O b N 5 g O G i
R T R P R A 5 T g g o g T g P e g I g P g
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DST14 - Sales by Customer Report

This is a BI360 report example, and it shows sales by customer and Item
class. Customers are listed down the rows, grouped by Region, while Item
Class is listed across the columns. The images shows the capability to
include pictures within BI360 reports.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any customer, any item, etc. Also, the report can
be run and published by email, or run on-demand in Excel, in the Web Portal
or on a Mobile device.

™300

Sales Report X ] 2
Variance by Product Class ' & '

Juices Saft Drinks
March, 2015 March, 2015
Region _ Customer Name Actual  LastYear  Var(%) Variance Actual  LastYear  Var (%) Variance Actual  lastYear  Var(%) Variance
International
Aaron Fitz Electrical 610,676 456,365 34% 154,310 559,113 441,175 27% 117,938 89,970 ¥ 8%
Astor Suites 136,930 103,208 33%. 33,722 123,438 100,137 23% 23,301 20,593 5 5%
Franchise Office Machines 805446 597,420 35% 208,026 709,489 572,308 24% 137,181 122,757 i 6%
Greenway Foods 273,070 207,317 32% 65,753 234,696 188,933 24% 45,763 41,236 5 5%
Kelly Consulting 495,388 361,049 37% 134,338 452,413 352,749 28% 73,514 y 7%
Mahler State University 683,470 493,185 39% 190,285 625,820 475,192 31% X 101,442 . 1%
Northern Family Hospital 763,345 711,334 7% 52,010 683523 680,507 0% X 115,047 i -14%
5 &5 Properties. 563,458 562,551 0% 907 508,042 534,408 -5% (26,366) 83,835 X -19% (19,170)

North America
Boston University 516,005 382,623 35% 133,382 464,077 367,523 96,553 77,077 y 8% 5,434

Boyles Country Inns 340,750 256,166 33% 84,584 311,135 244,339 27% 66,796 49,985
Center Suite Hotel 516,005 529,612 -3%  (13,608) 464,077 504,532 E (40,456) 77,077
Continental Properties 816,857 620,951 195,906 716,232 595,785 120,447 125,427
Plaza One 386,395 285,576 100,819 351,428 276,143 75,285 57,643
St. Marys Hospital 464,460 572,568 - (108,108) 424,157 548,722 - (124,565) 68,808 110,527 - (41,719)

Total Revenue 7,372,251 6,139,926 1,232,325 6,627,640 741,187 1,104,408 1,154,310 (49,902)

W <[y [ ] PL Vari
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DST16 - Inventory Report

This is a BI360 report example, and it shows Inventory value, Quantity on
Hand and other metrics by Distribution Center and Inventory Item.

In the Customer Orders column, the report example was designed with a
drill down that allows the end user to drill across to the customer orders for
that Distribution Center/Item/Period to see details, such as exactly which
orders have been placed and from which customers.

In addition, business rules were set up in the report that automatically flags
(in Red color) Inventory Items that are outside of the set Min/Max levels.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

Inventory Position

Corporate US
September, 2016 @360

Distribution ‘Customer Inv - Min 30 day
| Center Item Code | Ite ml)escnph Item Class Inventor lyVaI Qty On Hand Orders Qty Available | Mi nIMax OK?|  Notifier Forecast
9.6

le

e Forever LLC 203
102 Juice 1 Juice Forever LLC 5,050 122 b+ 287
102 ) ) er LLC 5,100 113 91 5 236
102 ) ) jer LLC 4,900 109 125 . 163 152
102 Juice ) jer LLC 4,900 109 125 . low 152
102 ) ) rever LLC 5,350 122 141 . low 171
102 ) ) er LLC 5,500 118 136 165
102 Juic Juice Forever LLC 4,500 120 133 low 168
126 Juice: Juices Juice Forever LLC 4,800 107 64 5 166
6,417 143 86 . 222
5,452 121 73 y 189
5,600 124 143 174
4,800 107 123 . low 149
6,417 143 164 . low 200
5,452 121 139 170
4,800 107 123 o low 149
83,438

126 Juice:
126 Juic

126
126
126
126
126

Juices Juice Forever LLC
i jer LLC
jer LLC

rever LLC

er LLC

er LLC

el
ice 1
1
ice 1
ice 1
el
2

2
e2
ice3
ice2
ice2
ice2
ice2

PP P PP P PR PP P PRI PP PP PP PP P P P
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DST20 - Profit and Loss Report

This BI360 report example shows a formatted Profit & Loss Report. Virtually
any financial statement can be designed with BI360’s flexible report
designer. The example below includes charts and key figures in large fonts
to draw the reader’s attention to the most important information in the
report. Users can drill down to analyze the details behind the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

'PROFIT & LOSS

Company: US Distribution Co.

Act Mth | Act Mth LY Var Var % Bud Mth Var % ActYtd CY | ActYtd LY | Variance

Revenue
782,411 659,566 122,846 18.6% 760,472 28% 2,414,004 1,971,775 442,239
417,447 378,885 38,562 10.2% 487,687 -16.8% 1,251,049 1,109,726 141,323
79,133 69,608 9,524 13.7% 59,578 24.7% 239,402 219,876 19,526
38,304 39,517 (1,214) -3.1% 37,837 1.2% 116,078 108,776 7,303
1,317,205 1,147,576 169,718 14.8% 1,345,574 -21% 4,020,534 3,410,153 610,381

Expenses
60010  Full Time - Salary 243,658 208,049 (35,608) -17.1% 217,369 12.1% 701,461 644,332 57,129
i 18,017 16,402 (1,615) -9.8% 18,493 2.6% 53,614 47,606 6,008
62,304 52,905 (9,400) -17.8% 58,673 6.2% 178,329 161,673 16,656
25,334 21,412 (3,922)  -18.3% 23,563 7.5% 73,138 64,901 8,237
“

1 «[» [ n] PLvaria
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DST21 - PL - Consolidation Report

This BI360 report example shows a formatted, consolidated Profit & Loss
Report. Virtually any financial statement can be designed with BI360’s
flexible report designer. The example below shows some of the financial
consolidation capabilities of BI360. Other features not shown below include
currency conversion, eliminations, adjustments, etc.

The report example also includes charts for some of the key figures to draw
the reader’s attention to the most important information in the report. Users
can drill down to analyze the details behind the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

@360

P&l Co

US Distribution Co.

EMEA Distribution Co EMEA Distribution Co.

o
Revenu es

M

~ o

e, 3 P .
nada Distributio @ Camida Distribution

N 5

Q Co. Co.

)

N

Asi

a Distribution Co

0 500,400 1,000,000 1,500,000 500,000 1,000,000 1,500,000

luice Revenue 403,549 213,450 418,912 1,056,434 2,092,345
Water Revenue 195,656 119,955 239,330 506,989 1,065,930
Soft Drink Revenue 38,942 24,582 38,174 102,926 204,584
Other Revenue 20,220 10,453 20,136 44,601 95,410
Total Revenue 662,368 368,402 716,551 1,710,950 3,458,270

€08 - Product Sales 134,682 ‘ 79,378 130,572 342,409 ‘ 687,042 ‘
Total Cost of sales 134,682 | 79,378 | 130,572 | 342,409 | 687,042 |

Gross Margin 527,685 | 289,023 | 585,978 | 1,368,542 | 2,771,228 |
1] 4[> ] PLvariance
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DST22 - Balance Sheet Report

This BI360 report example shows a formatted Balance Sheet Report.
Virtually any financial statement can be designed with BI360’s flexible report
designer. The example below includes charts for key figures in order to draw
the reader’s attention to the most important information in the report. Users
can drill down to analyze the details behind the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

Balance Sheet Report
Gseo P ,
Corporate US 11/21/159:38 PM

Assets Liabilities

2,100,000 880,000

2,050,000 870,000
2,000,000 860,000
1,950,000 - 850,000 -
1,900,000 840,000

September, 2015 August, 2015 [Period End] [Period End]

ASSETS

Current Assets

Cash & Equivalents 1,027,218 541,542 606,231
Accounts Receivable 151,845 149,989 127,056
Prepaid Expenses 45,126 48,200 37,953
Other Current Assets 34,243 33,512 25,106
Total Current Assets 1,262,432 1,173,642 796,346

Property & Equipment

Building 405,194 396,388 284,966
Equipment 168,701 164,976 121,445
Computer 75,273 73,610 55,273
Accumulated Depreciation (222,744) (218,344) (160,245)
Total Property and Equipment 426424 416,631 301,439

Long-Term Account Receivables 134,934 131,968 98,072
Other Long-Term Receivables 75,482 , 54,467

Gandwill
W] <« > ¥] Notes
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DST23 - Cash Flow Report

This BI360 report example shows a formatted Cash Flow Report. Virtually
any financial statement can be designed with BI360’s flexible report
designer. Users can drill down to analyze the details behind the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

@360 Cash Flow Report
US Distribution Co. 11/22/15 12:53 AM

[_scpiember 2015 | August, 2015
Cash Flow from Operating Activities

Net Income: 88,605 (46,335)
Adj NI to Net Cash Provided by Ops. Activities

(47,301)

(819)

(9,887)

(2,434)

2,239

Prepaid Expenses ) 11,000)

Net Cash Provided by Operating Activities ¥ (105,537)

Cash Flows from Investing Activities
Purchase of Property, Plant, and Equipment (14,194) (17,993)
‘Accumulated Depreciation 42,387 52,830

Net Cash from Investing Activities 28,100 34,837

‘Cash Flows from Financing Activities
Proceeds from Loans 16,044 18,805
Net Cash from Financing Activities 16,034 18,805

Net Increase in Cash 85,276 51,895)

Cash at Beginning of Period 941,942 993,837

Cash End of Period 1,027,218 941,942

Check - Cash End of Period from Database 1,027,218 041,942
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DST24 - Accounts Payable Report

This BI360 report example shows a detailed Accounts Payable (AP) Report.
Virtually any financial and operational report can be designed with BI360’s
flexible report designer. Users can drill down to analyze the details behind
the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

@360 Accounts Payable Report
Solver.

olver Association - US 11/21/2015
September, 2015

Vendor Document ID__ Document Date Comment

A Travel Company 21,513

| Advanced Office Systems (164,245)
10990 09/30/2015 (19))
11290 09/30/2015 (27))
15559 09/14/2015 (56,730))
18350 09/12/2015 (125)|
18960 09/12/2015
60080 09/30/2015

Allenson Consulting (31,610)|

[Associated Insurance Inc. 23,352

Attractive Telephone Co.
Bloom Supplies

Carlson Legal
Central Cellular, Inc.
City Tax D

Country Tax Department
Dolecki Catering
Fabrication Gas Company
G & K Bank

Green Lake Repairs

Imama Makars Ad
W 4[r 1] AP
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DST25 - Accounts Receivables Report

This BI360 report example shows a detailed Accounts Payable (AP) Report.
Virtually any financial and operational report can be designed with BI360’s
flexible report designer. Users can drill down to analyze the details behind
the numbers.

As with all BI360 Reports and Dashboards, filters can be used to run the
report for any time period, any distribution center, any item, etc. Also, the
report can be run and published by email, or run on-demand in Excel, in the
Web Portal or on a Mobile device.

@360 Accounts Receivable Report
Corporate US 11/21/15 9:40 PM
September, 2015

r  Link to Invoice.
iption _From BI360

09/07/15
Aaron Fitz Electrical

BI360 Link to Invoice art Link to Invoice 09/03/15 114,415.53
Advanced Tech Satellite System 114,415.53

‘ Smart Link to Invoice 09/20/15 3,011.00
|t i 3,011.00

BI360 Link to Invoice Smart Link to Invoice 09/07/15 56,042.00
Associated Insurance Company 56,042.00

Smart Link to Invoice 09/30/15 842.00
Astor Suites 842.00

BI360 Link o Invoice Smart Link to Invoice 05/10/15 | 105,079.00
Berry Medical Center 105,079.00

Smart Link to Invoice 09/30/15 2,593.00
Blue Yonder Airlines 2,593.00

BI260 Link to Invoice Smart Link to Invoice 09/13/15 70,053.00
Castle Inn Resort 70,053.00

Smart Link to Invoice 09/30/15 2,310.00
Cellular Express 2,310.00

[ BI360 Link to Invoice Smart Link to Invoice 03/15/15 __ 115,085.00 |
Smart Link to Invoice 09/30/15 1,864.00
Central Distributi 120,953.00

IRIDCI
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